Marketing Homework


Question 1

Distinguish between:
a) quota sampling and random sampling 						(2)
b) product led and market led organisations. 						(2)

Question 2

Describe 5 extension strategies that could be used to extend a product’s life-cycle. 	(5)

Question 3

Describe 2 pricing tactics that an organisation could use when selling an exclusive product. 
(4)

[bookmark: _GoBack]Question 4

Describe the reasons why some manufacturers sell their products to retailers rather than directly to customers. 									(4)
